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Introduction

E-commerce is more competitive than ever. Every day,
thousands of new stores launch, and the ones that succeed
are those who know how to stand out.

That’s where artificial intelligence (AI) comes in. With the
right prompts, Al can write your product descriptions, craft
your ads, and even help you find winning products — saving
you time and money while increasing conversions.

This free guide gives you 5 copy-and-paste prompts you can
start using today. They’re a sneak peek into my full ebook,
Winning AI Prompts for E-Commerce Success, which contains
50+ prompts and strategies to help you grow faster.



A quick word on where this guide came from: I run a small
business myself, and I started using these prompts for the
same reason you probably downloaded this — there aren’t
enough hours in the day to write every description, ad, and
post from a blank page. What follows is the short version of
what worked for me. Five prompts, no fluff, each one ready
to copy and use today.

Let’s dive in &’
How to Use These Prompts

These prompts work in any AI chat tool — the free versions
are fine to start with. You don’t need special software, and
you don’t need to be technical. You just need to give the Al
something real to work with. Five minutes spent setting up
here will save you an hour of rewriting later.

1. Replace the brackets first. Every prompt has blanks like
[product type] and [target audience]. Swap in your actual
product and your actual customer before you hit send.
“Bamboo water bottle for hikers” beats “water bottle” every
time — the more specific you are, the less generic the answer.

2. Feed it your details. Along with the prompt, tell the AI the
things only you know: your price, your materials, what
makes your product different, how your customers talk. The
Al can’t invent your product’s story — but it can write it well
once you hand it the facts.

3. Iterate twice before you judge it. The first answer is a draft,
not a finished product. Ask for another round — “make it
shorter,” “less hype, more specific,” “give me three more



options” — and the second or third version is usually the one
worth using.

4. Show it your voice. Paste in a paragraph you’ve already
written — from your About page or a post you’re proud of —
and say: “Match this tone.” Your store should sound like you,
not like a robot, and the AI can only copy a voice it has seen.

5. Keep what works. Save the prompts and outputs that
perform in a notes file. Within a few weeks you’ll have your
own small library, tuned to your store instead of a stranger’s.

Prompt 1 - Product Description Generator

When to Use It:

When you need to turn boring supplier text into persuasive
copy that sells.

The Prompt:

“Write a product description for a [product type] that appeals
to [target audience]. Highlight benefits, build urgency, and
end with a strong call-to-action.”

Example Output:

Stay hydrated while protecting the planet. Crafted from eco-
friendly bamboo, this stylish water bottle is durable,
lightweight, and designed for life on the go. Make the
sustainable choice today.

Make It Better:



The first draft will sound like everybody else’s product page,
because the Al only knows what you told it. Feed it one detail
competitors leave out — the material, the size, who it’s really
for — then follow up with: “Now write a shorter version for
someone shopping on their phone, and a longer one for the
full product page.” Two lengths, two kinds of buyers, one
prompt. One more rule: if the output uses a claim you can’t
back up — “best-selling,” “guaranteed results” — cut it. Your
description should only promise what your product actually
does.

Prompt 2 — Ad Headline Brainstormer
When to Use It:

When you’re stuck writing Facebook or Instagram ad
headlines.

The Prompt:

“Generate 5 Facebook ad headlines for a [product type]
targeting [audience]. Make at least two humorous and one
urgency-driven.”

Example Output:

1. Slouching at your desk? Fix your posture in 5 minutes.
2. Work from home? Work without back pain.

3. & Only 20 left: Get your posture corrector now.

Make It Better:



Ask for ten headlines instead of five, then mix and match —
the first half of one with the ending of another often beats
both. If you have a good customer review or a phrase buyers
actually use, paste it in and say: “Use this customer’s words as
the starting point.” Real customer language almost always
outperforms clever language. And keep the losers, too:
headlines that don’t win today often fit a different product or
a different season later. A running list of your own rejects is
free inventory.

Prompt 3 - Social Media Content Ideas
When to Use It:

When you need a steady stream of creative content for
TikTok, Instagram, or YouTube Shorts.

The Prompt:

“Give me 10 TikTok ideas to promote a [product type]. Mix
educational, entertaining, and trend-based concepts.”

Example Output:

“Unbox & test” challenge video

Day in the life using [product]

Quick tip hack: how to use [product] better
Make It Better:

Ten ideas is a menu, not a plan. Pick the three you’d actually
film, then follow up on your favorite: “Turn idea one into a
shot-by-shot script with a hook line for the first three



seconds.” Tell the Al which days you post, too — it can spread
the ideas across your real schedule instead of handing you a
pile you’ll never use. And if filming isn’t your thing, ask for
the same ideas as photo-and-caption posts instead. The
format should fit the seller, not the other way around.

Prompt 4 - Customer Engagement & Retention
When to Use It:

When replying to customers or sending follow-ups.

The Prompt:

“Write a friendly email to a customer who just purchased
[product]. Thank them, give tips for using it, and add a small
discount code for their next order.”

Example Output:

Hi Sarah, thanks so much for your order! Your new yoga mat
will arrive soon. Here are 3 tips to get the most out of it...

Make It Better:

The template only works if the tips are real. Replace the
generic advice with two or three things you genuinely know
about your product — how to set it up, care for it, or get the
best result — and use a real discount code you control. Follow
up with: “Now make a short version I can send as a text or
DM.” Same warmth, half the length. Before you send
anything, send one to yourself and read it on your phone. If it
doesn’t sound like a person you’d buy from again, one more
round of edits will fix it.



Prompt 5 — Niche & Product Research
When to Use It:

When you’re exploring new niches or products.
The Prompt:

“List 10 trending e-commerce niches in 2025 with high
demand and low competition. Explain why each is
promising.”

Example Output:

Eco-friendly home goods — sustainability continues to rise in
demand.

Pet wellness — owners are spending more than ever on pets.
Make It Better:

Treat the list as leads, not answers. The Al doesn’t see live
sales data, so verify before you spend a dollar: follow up with
“For the first niche, list five specific products, typical prices,
and where people buy them,” then check those products on
the marketplaces yourself. Also ask the harder question:
“What are the risks and hidden costs in this niche?” A clear-
eyed answer now is cheaper than a lesson later. Research is
where Al saves you hours — the decision still has to be yours.

The 15-Minute Store Fix

You don’t need a free weekend to put this guide to work. You
need fifteen minutes and one product. Here’s the routine —



run it once a week and your store gets a little sharper every
time.

Minutes 1-5: Fix one product page.

Pick the product with the plainest description — usually the
one you copied from a supplier. Run it through Prompt 1 with
your real details filled in, iterate once, and paste the new
description into your store. Done is better than perfect here;
you can always sharpen it next week.

Minutes 6-10: Draft one ad.

Take that same product and run Prompt 2. Pick the headline
that sounds most like something a customer would actually
say, pair it with the description you just wrote, and save the
ad as a draft. One product, one ad, ready to run when you
are.

Minutes 11-15: Line up three posts.

Run Prompt 3 for the same product, choose three ideas you
could actually film or photograph this week, and put them on
your calendar with real dates. Scheduled beats intended,
every time.

That’s it: one page fixed, one ad drafted, three posts planned.
Keep a simple list of which products you’ve fixed so you don’t
repeat yourself. No single session changes a store — but
fifteen minutes a week, pointed at one product at a time,
stacks up faster than most people expect. Your pages start
reading better, your ads write themselves faster, and the
blank page stops being the hardest part of your week. And if
a week gets away from you, don’t double up to catch up —



just pick up where you left off. The routine works because it’s
small enough to survive a busy season, and a store improved
a little at a time beats a store you keep meaning to overhaul
someday.

Quick Wins Checklist

v/ Use Prompt 1 to rewrite at least one product description
today.

v/ Test Prompt 2 to brainstorm new ad headlines.

v/ Grab a few ideas from Prompt 3 and post on social media.
v/ Personalize customer emails with Prompt 4.

v/ Explore at least 2 niches with Prompt 5.

Call-to-Action

This free guide gave you 5 proven Al prompts. But that’s just
the start.

The full ebook — Winning Al Prompts for E-Commerce
Success — includes:

50+ prompts covering product research, ads, SEO, branding,
and scaling.

An action plan to apply everything step by step.

Where this guide gives you one starting prompt for each job,
the ebook gives you the variations — prompts for search-
friendly product titles, launch posts, brand voice, and the
next stage of a store that’s already selling.



'~ Get the full ebook today for just $9.99 here: [Insert link]

And when you’re ready to skip the writing altogether, the $29
Al Swipe File Pack gives you ready-made product
descriptions, ad headlines, emails, and social captions you
can copy, paste, and adjust to fit your store — no prompting
required.

Your future store deserves every advantage. Let Al do the
heavy lifting — and let you focus on growth.



